LINKEDIN’'S SPAM ECONOMY

YOU PAY FOR
LINKEDIN.

SELLERS PAY
TO REACH YOU.

YOU PAY AGAIN
WITH YOUR ATTENTION.

VISIBILITY IS NOT CONSENT.
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THE LIVED EXPERIENCE

THE INBOX
NEVER STOPS.

EVERY

5-10 MINUTES

another sales message can arrive.

WAKE UP TO

12+ MORE.

Different sender. Different service. Nearly identical hook.
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FOLLOW THE MONEY

THE BUSINESS MODEL
IS HIDING IN
PLAIN SIGHT.

o MEMBERS
build the profiles, networks and signal.

Your attention becomes the inventory.
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PERSONALIZATION THEATER

THIS IS NOT
NETWORKING.

If the same message can be sent to

500 PEOPLE

after swapping three fields,

IT ISN’T PERSONAL.

IT IS A TEMPLATE WEARING A NAME TAG.
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ACCURACY MATTERS

THERE ARE TWO
SPAM PROBLEMS.

01 - LINKEDIN-NATIVE 02 - EXTERNAL EMAIL

InMail, connection A seller finds you
requests, direct through LinkedIn but
messages and service gets or infers your
requests. email elsewhere.

LINKEDIN DID NOT NECESSARILY SELL THE EMAIL.

THE ECOSYSTEM STILL HELPED BUILD THE TARGET.
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A DESIGN CONTRADICTION

“NO THANKS” CAN
STILL REWARD
THE SYSTEM.

LINKEDIN’S GENERAL INMAIL POLICY

A credit may be returned when a

recipient accepts, declines or responds.

Source: Linkedin Help - InMail credit and renewal process

The human meaning is:

“1 DO NOT WANT THIS.”

The system can still record engagement.
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ACTIVITY IS NOT INTENT

THE SERVICE-
REQUEST TRAP.

A request that looks direct may also be sent to

MULTIPLE PROVIDERS.

The requester sees a simple form.
The provider sees a lead.

LinkedIn sees activity on both sides.

MOTION DOES NOT EQUAL PURCHASE INTENT.
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THE HUMAN COST

THE RECIPIENT
PAYS AN
ATTENTION TAX.

® TIME ® FOCUS

d . .

The sender pays for distribution.
You pay for triage.

® SLEEP

@® INBOX TRIAGE
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RECIPIENT PROTECTION

WHAT LINKEDIN
SHOULD CHANGE.

A real “No Sales Prospecting” control
Mandatory message-intent labels

A dedicated commercial-message inbox
Saturation limits for repeated pitches
No credit reward for rejection

Qualified, transparent service requests
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THE BOTTOM LINE

A PROFILE IS NOT
AN INVITATION.

A PUBLIC JOB TITLE
IS NOT EVIDENCE
OF NEED.

VISIBILITY IS NOT CONSENT.

Read the full founder commentary at IvyLeagueCoaching.com

Keith Lawrence Miller, M.A., NCRW, PCC, BCC

Executive Career Strategist - Author - Organizational Psychology Practitioner
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